Top Get Online Week learning topics
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Apps: Downloading and using apps

eg Google, YouTube, social media,
Pinterest, podcasts

Online safety: Scam awareness and
recognition, being safer online,
managing passwords

The basics: getting online, tips and
tricks, general knowledge and
confidence building

Devices: how to use an iPhone,
Android, Tablets, iPad and laptops,
settings, storage and downloads

Photos and videos: taking and
editing photos, selfies, making
videos, and sending photos to print

QR codes: how to scan and use QR
codes

Other: essential services, games
and hobbies, shopping and
banking




The impact of Get Online Week 2023
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Get Online Week is Good Things
Foundation'’s digital inclusion
campaign to close the digital

divide in Australia.

During Get Online Week, hundreds
of community organisations
host events supporting people
to help them learn
new digital skills and feel more
comFfortable and safer online.
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digital skills support held across Australia to hold events
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Every Australian online.




